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Consumer protection
through responsible advertising

A note from the CEO

This time of the yearis such a
dichotomy — on one hand we
are all exhausted, counting
the minutes until we canrest
- but in the same breath we
need to start planning and
getting excited about our
2023 projects. It’s also a time
for wishes — so let me share
with you what the ARB
wants for 2023 — we want
MORE!

=  More support.

=  More members fun-
ders and participating
stakeholders.

=  More marketers com-
mitting to protect con-
sumers through re-
sponsible advertising.

=  More media commit-
ting to protect con-

sumers through ARB en-
forcement.

=  More training for ourin-
dustry.

=  More ways that we can
protect consumers and
our industry through re-
sponsible advertising.

But to all those who have given
us all of these things in 2022, we
pause and take a moment to
thank you. The ARB really is a
creature of the industry —we
rely on you for funding, for en-
forcement and for the co-
operation that we need to do
our day-to-day jobs. Have a look
at our stats for 2022, and admire
the work that you have helped
us to do.

We’ve had some exciting con-
versations — from the Film &
Publications Board to the Com-
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petition Commission and be-
yond — we are all looking for
the best and most innovative
ways to protect consumers and
create a safe advertising space.

We wish you well over the fes-
tive season, and look forward
to doing more good work with
you in 2023.

Warm regards

Gadl
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VISION WORKSHOP

The ARB board and staff were privileged to participate in
a Purpose Workshop with Pepe Marais at Joe Public's
offices in Bryanston.

VISION

The ARB turned 4 years old on 1 November! From almost dis-
aster to success for self-regulation. We are so proud. Our tiny
team allowed itself a small celebration.

NEW FUNDER

0.0
| Shout out to Sorbet Group for coming on board as a

-
I-G r ET funder of the ARB.
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NEW ARB MEMBER

ARB is proud to announce that the Vapour Products Associ-
ation of S.A. (VPASA) has joined as a member of the ARB.

2023 SUPPORTER CHECKLIST

* Have you signed the RESPONSIBLE ADVERTISER /
MEDIA [ AGENCY pledge?

* Have you booked your ARB Training session?

* Have you requested your MAC Certificate yet?

NEW ARB BOARD DIRECTOR

A big welcome to ASANDA GCOY! as Board Director.

Sheis the CEO of the Vapour Products Association of S.A.
(VPASA)
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STATISTICS

No. of complaints July - Nov 2022

JUL AUG SEP oCT NOV

July - Nov 2022 Formal Decision Outcomes

m DISMISSED w UPHELD  w VOLUNTARY UNDERTAKING
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HOT TOPIC— RULINGS GONE VIRAL!

O
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FLAME GRILLED CHICKEN

"

The year has ended with some really fun and chal-
lenging cases — this is just a sample! Remember
that you can read all our decisions at
www.arb.org.za on the Rulings pages.

In Pedros/Nandos, the Directorate had to decide
whether or not the Pedros commercials were ex-
ploiting Nandos’ advertising goodwill. The ads basi-
cally show one character cutting off another char-

acter as they are about to suggest eating “Nandos”

and suggesting Pedros instead. The Directorate
talked about the concept of each brand needing to
build up its own reputation, and not relying on us-
ing another brand’s reputation as its starting block.

Staying with the chickens, we considered a KFC ad
about a fake inspector. The story is based on a fake
rumour that went about a few years ago — all very

well, except for the part where some ads said
“Based on a True Story” at the beginning.

In Lifebuoy/ Protex, the Directorate had to de-
cide whether the words “Deep Clean” can be
owned in relation to a hygiene soap. The Direc-
torate said not — but this matter goes on appeal
in January so watch this space!

Our finding that Bolt drivers cannot earn the ad-
vertised amounts caused a bit of conversation
on twitter and in news articles, and as always we
received a great deal of complaints about spe-
cial offers that are not available.

As always, our deep felt thanks to the brands
who co-operate, listen and learn.
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MEET NGWAKO MAENETJE, ADVERTISING APPEALS

COMMITTEE CHAIR

Ngwako Maenetje SCis a practic-

land, Lesotho and Botswana, in-

ing advocate of the High Court of cluding before competition au-

South Africa and member of the
Johannesburg Bar. He joined the
Johannesburg Barin June 2000
and took silk on 5 September
2011.

He is @ member of Duma Nokwe
Group of Advocates and formerly
its Group Leader. Ngwako holds
a Secondary Teachers Diploma,
BA, LLB and LLM degrees and is
a former high school teacher,
attorney and university law lec-
turer at the University of the Wit-
watersrand. Amongst others, he
is a former member of the Ap-
peals Committee of the Council
for Medical Schemes. He also
previously served for several
terms as a member of the Johan-
nesburg Bar Council, including as
its Vice Chairperson.

His main areas of practice include
administrative and constitutional
law, competition law, various ar-
eas of labour law and commer-
cial law. He has represented pri-
vate and public sector clients,
including regulatory bodies, in
these areas in most of the courts
and tribunals in South Africa, in-
cluding in the Labour Appeal
Court, the Competition Appeal
Court, the Supreme Court of Ap-
peal and the Constitutional
Court. He has also represented
clients in these areas in Swazi-

thorities in Swaziland and Botswa-
na. Ngwako is often appointed to
act as an arbitrator and mediator

in commercial and other disputes.

He often acts as a judge in the
High Court and has previously act-
ed as ajudge in the Labour

Court. In November 2019 he was
appointed visiting adjunct profes-
sor at the University of the Witwa-
tersrand for three years.

Ngwako is married with three chil-
dren.

"I believe that in setting and en-
forcing codes of practice in adver-

tising, the Advertising Regula-
tory Board promotes truthful,
decent and legal advertis-
ing. This fosters consumer
trust and achieves fairness
amongst competitors. | sup-
port these important objec-
tives, amongst others'" -
Ngwako Maenetje
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CONTACT US

Q Block 4, Albury Office Park, 1 Magalieszicht
Road, Dunkeld West, 2196, South Africa

Advertising Regulatory Board
(@ARB_SouthAfrica) / Twitter

Advertising Regulatory Board | Facebook

https://www.linkedin.com/company/
advertising-regulatory-board-south-africa

https://www.youtube.com/channel/
UC6Vtsc228g-6pEOCVUIEY1g

www.arb.org.za

@

p2¢ info@arb.org.za

Q 0115933104

OUR OFFICE
Stephan Kotze
(Adjudicator)

Phumzile Mhlongo
(Administrator)

Yasmin Laher (Manager)

DIRECTORS

Gail Schimmel (CEO)
Sadika Fakir (Chair)
Karabo Denalane (Vice Chair)
Andrew Allison
Chris Borain
Gareth Leck
Nthabiseng Motsoeneng
Martin Neethling

Asanda Gcoyi

ADVERTISING APPEALS COMMITTEE

Hamilton Ngwako Maenetje (Chair)
Andrew Allison
Jarred Cinman
Alison Deeb
Sarah Dexter
Sadika Fakir
Natasha Mahargj
Siya Motha

Lesiba Sethoga

FINAL APPEALS COMMITTEE

Judge Bernard Ngoepe (Chair)
Chris Borain
Gareth Leck

Martin Neethling

““Consumer Protection through

Responsible Advertising”’
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