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The Directorate of the Advertising Regulatory Board has been called upon to consider a

complaint lodged by Craig Mylne against website advertising by www.alloffice.com.

Description of the advertising

The advertising is various office chairs, and only listed the VAT exclusive price

Complaint

The Complainant took issue with advertising only listing the VAT exclusive price. The

Complainant submitted that this is illegal.
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Response

The Advertiser submitted that upon considering Clause 19.4 of the Code of Advertising
Practice, as well as the relevant provisions of the VAT Act, it will amend the
advertisements appearing on the website so that the prices are reflected inclusive of

VAT.

It further confirm that all other advertising material circulated in the future will also

reflect prices inclusive of VAT.

Application of the Code of Advertising Practice

The following clauses were considered in this matter:

Pricing policy - VAT - Clause 19.4 of Section Il

Decision
Having considered all the material before it, the Directorate of the ARB issues the

following finding.

The main objective of the Advertising Regulatory Board is to protect consumers from
advertising that contravenes the Code of Advertising Practice. In the vast majority of
instances where advertising is found to contravene the Code, the ARB will require the

advertising to be withdrawn or amended.

In this matter, the Advertiser has amended its advertising in a manner that appears to

address the complaint at hand.

The ARB Directorate is satisfied that the amendment by the advertiser is unequivocal and
addresses the complaint before it, and therefore accepts this undertaking in resolution

of the matter.



